










When Amalie Oil Co. and the
Tampa Port Authority recently 
received commendations from U.S.
Commerce Secretary Gary Locke, the
certificates underscored what Amalie
executive Denny Madden already

knew – that the Port of Tampa is a
great place to do business.

Looking forward to record company
sales in 2009, despite a down 
economy, Madden said Amalie’s 
location at the Port of Tampa since
1977 has been a critical success factor
for the privately held maker of motor
oils and related products. Amalie is a
major container exporter, as well as
bulk importer.

Madden, Amalie’s senior vice 
president of sales and marketing,
was joined by Manny Bonet, the
company’s district manager of ex-
port, in receiving a Certificate of 
Excellence in Commerce from Locke
at the port Aug. 7. At the same 
function, the commerce secretary
presented Richard A. Wainio, 

Tampa Port Authority port director
and chief executive, with a 
Certificate of Appreciation for
Achievement in Trade.

“Receiving the certificate of 
excellence from Secretary Locke was

a major honor for Amalie Oil Co.,”
Madden said. “We at Amalie have
made sound investments in our 
terminal and our Tampa operations,
and we have grown with the Port of
Tampa over the last 32 years.”

Amalie’s 19-acre facility on
Hooker’s Point includes a 275,000-
square-foot manufacturing and 
warehousing facility that, with 165
employees, makes some 60 million
gallons a year of oil products. Back
in 1977, when Amalie bought the 
Petroleum Packers operation that
had been in place at the port since
1956, the facility covered just 4 
acres and had 35 employees 
manufacturing 4 million gallons of 
lubricants a year.

Over the past seven years, Amalie

has added eight extra-big storage
tanks, each able to hold 1 million
gallons, on port property. Madden
credited Tampa port officials and
their assistance in securing industrial
revenue bond financing as critical to
the facility development.

“The port authority has really 
been a partner in our growth,” 
Madden said.

The advent of Tampa containership
services of Zim American Integrated
Shipping Services Co. Inc., beginning
in 2003, has been integral in 
providing Amalie a means to ship
containerloads of product to scores
of nations throughout the world from
Port of Tampa docks. The new 
Horizon Lines direct service to Puerto
Rico, an important market for Amalie,
will also be of benefit.

Waterborne capabilities are 
augmented by the port’s rail and
road connections in furnishing
Amalie with the transportation 
resources to fulfill the full spectrum
of its supply chain needs, including
receipt of base stock and additives
for making oil products, receipt of
resin pellets used in making 
bottles and jugs for holding the
products, and domestic shipments
of products.

“I’ve basically lived in this port 
myself almost every day since 1977,”
Madden said, “and all I have seen
has been positive things.”  

Shipper profile
Amalie Oil Co. prospers
as Port of Tampa tenant

Amalie Oil Co. was one of the 
original members of the Tampa-
based Executive Shippers Council,
which recently celebrated the 
seven-year anniversary of its founding. 

The council, coordinated by the
Port of Tampa, now includes 140
member companies which combine
to represent the annual moves of
some 230,000 twenty-foot-equivalent
container units of cargo originating or
destined within 100 miles of the port.

The Central Florida market 
potential includes more than 500,000
TEUs within a competitive truck drive
of the Port of Tampa.

U.S. Commerce Secretary Gary Locke, left, recognizes Denny Madden, Amalie Oil Co.’s senior
vice president of sales and marketing, and Manny Bonet, Amalie’s district manager of export,
with a Certificate of Excellence in Commerce.
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Standing the Test of Time



Ministry blossoms
on Hooker’s Point

Licensed chaplain Judy Dunn,
known as “Mama Judy” to many of
the thousands of ship crew members
whose lives are touched by the 
center that is housed in a former
maintenance building at the Tampa
Port Authority’s Hooker’s Point, 
has faithfully headed the Tampa 
Seafarers Center for the past seven
years, along with her husband, the
Rev. Wes Dunn.

Annually reaching more than 30,000
crew members of cruise and cargo
vessels calling the Port of Tampa, 
the center not only furnishes them
spiritual nourishment, it also offers
telephones for calls back to their
homelands and computers, recently
equipped with headsets and 
minicams, for face-to-face electronic
interaction with families the seafarers
are supporting with their oceangoing
jobs. For recreation, there’s a 
big-screen television plus pool, ping
pong and air hockey tables. Donated
clothes also are offered at no charge.

Wes Dunn each month goes
aboard as many as 100 vessels in
port, visiting with seafarers, sharing
religious tracts and often taking crew
members to area stores and medical
appointments.

While a Christian ministry presence
has been ongoing at the Port of
Tampa for more than 30 years, Tampa
Port Ministries, which operates 
the Tampa Seafarers Center, was 
organized as a not-for-profit 
multidenominational organization 
in October 2001. Its founders include
representatives from the Tampa Bay
Baptist Association, the Catholic 
Diocese of St. Petersburg and the
Episcopal Diocese of Tampa.

“We’re here to serve the seafarers,”
Judy Dunn said. “It’s a labor of love.” 

Port partnering
with local school

The Tampa Port Authority proudly
supports Palm River Elementary
School, in Tampa, in a corporate
mentor partnership, aimed at 
improving overall school perform-
ance. The two-year partnership has
enabled students to become familiar
with the port industry and has 
exposed them to the many career
opportunities that await them. 

During the school's annual 
Strawberry Festival this year, the port
authority engaged the Propeller
Club-Port of Tampa, Ports America
and Carnival Cruise Lines to 
participate in a very successful 
outreach initiative, broadening the
scope of the 2008 effort. In just two
years, increased adult involvement
and outreach have contributed to
Palm River Elementary School
achieving significant success in 
performance ratings.

PORT OF TAMPA MAGAZINE FALL 2009

Kim Guimaraes, Carnival Cruise Lines' 
Tampa-based business development director,
watches as a Palm River Elementary student
familiarizes himself with a snake at the
school's annual Strawberry Festival.

Center to benefit
from Nov. 7 ball

This year’s major fundraising event
for the Tampa Seafarers Center is
scheduled to take place the evening
of Nov. 7 with the eighth annual 
Anchor Ball at the Westin Tampa 
Harbor Island. Individual tickets cost
$150, and additional sponsorship 
opportunities are available. For more
information, go to the center’s Web
site at www.tampaseafarerscenter.org
or phone 813-247-5237.
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Licensed chaplain Judy Dunn is flanked by two of the tens of thousands of crew members who
each year are served by the Tampa Seafarers Center.

Community focus





The best way to predict the future is to create it. 
At Horizon Lines, we are always looking for new opportunities to help our customers 

improve efficiency in the supply chain. Our new service between Tampa and San Juan, 

starting this month, will help Bay Area businesses to reduce logistics costs while  

creating closer ties between the people of Florida and Puerto Rico.

Thank you to the Tampa Port Authority, Ports America and I.L.A. leadership  

for helping to make this happen.


